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Research Dissemination Planning Outline

1. Identify your target audience.

Remember that for any single study, you may have several target audiences.  Who would be interested in your results?  Whose behavior would you like to change?  Do your results have policy implications? Check all that may apply.

( Clinicians

( Managers

( Policy Makers

( Researchers

( Patients

( Patients Families

( VSO Representatives

( Media

( Other

2. Develop a user-friendly presentation of your information.

Remember — a different style may be needed for each audience.  The way you write about your findings for your colleagues will be different than the way you would present information to a manager or policymaker, or to a patient or Veterans Service Organization representative.  Decide if you need to use scientific language, translate the findings into lay language, or both.

3. Identify all dissemination channels that will help you to get your message to your target audience.

Select those channels that will maximize your dissemination opportunities.  Using multiple channels will increase the success of your efforts.  Use the following list to help you identify dissemination channels you could use. Check all that apply.

Print

( Journal Articles

( Newsletter articles

( Book chapters

( Fact sheets/information sheets

( Booklets

( Posters/other display products

Interpersonal

( Poster sessions at professional conferences

( Paper/symposium at professional conferences

( Sponsored conferences

( Speeches to identified groups

( Training workshops

( Individual training

( Technical assistance

( Press releases

( Press briefings

( Journalist interviews

Audiovisual

( Radio interviews

( Cable television interviews

( Broadcast television interviews

( Radio or television public service announcements

( Video news releases

( Audio news releases

( Audiocassettes

( Videocassettes

Electronic

( VA world wide web page

( VA FORUM

( Other web sites

( Online service providers (e.g. America Online, CompuServe)

( Mail groups/listservs

( Targeted e-mailings

( VA BBS

( FEDWORLD/NTIS

( Fax-on-demand

4. Identify budget considerations for your dissemination plan.

Consider items such as writing, editing, production, distribution and supply costs associated with options checked in step 3 above.

5. Take advantage of research dissemination resources in VA.

In addition to your local ACOS for R&D and Public Affairs Officer, the MDRC Information Dissemination Program can help you plan your dissemination efforts. A brief consult early in the planning process can save you time and money later!

Successful dissemination pays off by demonstrating the value,

relevance and importance of the research — call MDRC if you need assistance!

Information Dissemination Program (617)278-4433, FAX (617) 278-4438
